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1. Background to the conference 
 

The agenda of social entrepreneurship is rapidly emerging as a focal point in the US as well as in 

European societies. It has stuck a responsive string in societies for several reasons. It combines a 

social mission with an image of disciplines as innovation; creativity and enterprising behavior most 

often associated with business venturing. In the same way as new businesses contribute to the 

revitalization of the established business community, social entrepreneurship may contribute to the 

revival of and a supplement to the public welfare systems in operation.  

 

However, the dynamics of social entrepreneurship rest basically on individual initiatives and a 

bottom up approach to new solutions of social problems. Actually the innovative element in social 

entrepreneurship is very often embedded in the peculiar process and the unique way of engaging 

stakeholders and implementing solutions.  

 

Social entrepreneurship has different meaning to different people. For some people social 

entrepreneurship is exclusively associated with non-profit organizations, while others see room for 

a combined non-profit and for-profit perspective as well. Yet others emphasize that social 

entrepreneurship is a way to integrate social responsibility into the operations of established 

businesses. In this perspective the rule and guideline based corporate social responsibility is 

substituted with or added an action oriented dimension. 

 

Social entrepreneurship is also emerging as a topical issue at universities across the continents. Seen 

from perspective of university management, social entrepreneurship is one of the ways to 

demonstrate and implement obligations to the local and international society. It is also a way to 

engage students and staff in community development programs, utilizing the multifaceted 

knowledge base of the university, and thus enhancing the university-community partnership. 

Seen from perspective of students as well as staff people social entrepreneurship may also promote 

a more lively and attractive social and cultural landscape at campus.  
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In order to exchange experiences and perspectives on social entrepreneurship at universities, the 

Social Entrepreneurship Education Consortium (SEEC) has been formed. A couple of conferences 

has been launched in the USA. This conference hosted by Aarhus University was the first one in 

Europe.  

2. Purpose of the conference 
  

The SEEC Europe conference was held at Sandbjerg in Denmark in July of 2008.  The aim was to 

create a highly interactive conference, including a small solution camp. Hence the term workshop in 

the following. The SEEC workshops are for individuals leading and participating in university 

social entrepreneurship activities, competitions, curriculum and academic research.  

 

The objective of the workshop was to share best practices, exchange ideas, form collaborations and 

to develop better integrated strategies and ideas for next practice. 

 

The format of the workshops was based on open discussions on several agenda topics. Participants 

drove much of the conversation with a moderator guiding the agenda topic discussion. Networking 

opportunities were a key aspect of the workshops. 

 

3. The workshops 
 

Four workshops were held, each with their own agenda and focus.  During the first two workshops, 

participants were divided into homogeneous teams according to their occupation. In the last two 

workshop sessions mixed teams of managers; teachers; students and external stakeholders were 

given assignments with the aim to develop new ideas for university based social entrepreneurship. 
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3.1. Workshop 1: Introducing the agenda of the Workshop - Team 
discussions of the agenda 
 

During workshop 1, teams met and discussed the key topics of Social Entrepreneurship and the 

agenda for the workshop. How do different stakeholders perceive social entrepreneurship? What are 

the experiences in the USA and in the European context? How do we promote the exchange of 

ideas, concepts and programs? 

3.2. Workshop 2: What are the drivers of the university agenda? 

In the second workshop the teams discussed the drivers of social entrepreneurship at universities, 

what the role of students and faculty should be in driving the creation of social ventures as well as 

ways to achieve these goals. In short the outcome from the teamwork was as follows: 

Management team Educator team Student team Entrepreneur & 
external stakeholder 
team 

 

Student motivation 

Teachers conviction 

Financial incentives 

Reputation 

Networks 

Alumni 

Community 

 

 

External funding 

Empowering students 

Demonstrate relevance 
to government 

Promote community 
building skills 

Individuals passion 

Attention of Dean and 
President 

Student demand 

Demand from 
organizations 

Removal of internal 
barriers within faculty 
and departments 

 

Career building activities 

Possibility to create 
change 

Easy access to SE 
knowledge 

Competitions and 
projects 

Access to SE funds 

Access to SE mentors 

Access to SE networks 

Interdisciplinary projects 

Local partners 

Introductory courses 

 

Networking 

Recruiting  

Advertising  

Fun 

 



SEEC Europe at Sandbjerg July 2008 

6 

 

3.3. Workshop 3: Identifying opportunities and needs – From Best 
Practice to Next Practice 
 
Workshop three was organized with mixed teams, so that each team had representatives from 

management, educators, students as well as entrepreneurs/external stakeholders.  The focus of the 

third workshop was to identify opportunities and needs and find possible answers to the following 

questions: 

 
___________________________________________________________________________ 
Aim:  How to identify needs and new ways to promote opportunities 
   
 
Hints to teams considerations: 
 

• How to create the right framework for students’ engagement? 
• How to stimulate collaboration between students and staff?   
• What should be focal agendas: Campus life; local citizenship; global projects? 
 Can these agendas be aligned?  
• How to include and commit external stakeholders? 
• How to advance fund raising for SE? 
• How to connect students’ syllabus with SE engagement? 
• Can collaboration across universities enhance SE? 
• How can we improve fund raising for our organizations and better connect students with 
 funding sources? 
• How can we help our members and participants to have better impact with their 
 projects? 

 
 
Some of the key outcomes from the teamwork are presented below:  

 

• Push strategy: Mainstreaming SE in the curriculum  

• Pull strategy: Encourage students to get involved, give them ECTS points 

• Include SE into the university’s competitive advantage  

• Importance of having leadership support 

• Give money to SE related projects 

• Collaboration between Deans and Student organizations 
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• Enhance collaboration between staff/students and external parties  

• Mandatory participation of both staff and students in SEEC 

• Cross-disciplinary workshops on real life cases 

• Job fairs to facilitate recruiting interns, volunteers and case contacts 

• Introduce role models on a regular basis as a part of teaching program  

• Regular reflections on teaching outcome, including value creation for 

 stakeholders 

• Incorporating entrepreneurship across curriculum 

• Trainee arrangements in NGO’s and double mentor arrangements 

• Fund raising by students 

• Cross faculty committee 

• Access to sponsors 

 

3.4. Workshop 4: Social Entrepreneurship Solution Camp 
 
The last workshop was organized as a small Solution Camp in which the mixed teams developed 

their ideas for 'Next Practice' solutions to promote Social Entrepreneurship at universities. The 

Solution Camp was labeled ‘The Little Mermaid’ Competition.  

The aim of the camp was to let teams focus on solutions & projects contributing to Next Practice of 

SE at universities under the label: 

 

 Teams development of Next Practice solutions to promote Social 

 Entrepreneurship at universities 

 

All the teams presented their work at a final poster session. The poster presented are shown on the 

following pages and they are complemented with statements from each team on the essentials of the 

idea and the implementation solution.  
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4. Final outcome from the Little Mermaid Solution Camp. 
4.1. Orange Team – The “ACT” Program 

(ACT - University of Aarhus and the Community Together) 

 

Figure 1: Orange Team, Solution Camp 1 
 
ACT is going to create more entrepreneurs at universities and help the entrepreneurial 
community. It is a win-win 
situation!

  
 

The E-community acquire 
academic knowledge

Students learn through 
serving E-community

Deliver tacit
knowledge 
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The idea: Students acquire tacit knowledge from experienced entrepreneurs on how to develop 

their entrepreneurial ideas and organize their venture. In exchange they serve novice entrepreneurs 

and enhance their learning through serving the entrepreneurial community. 

 

The mentors are chosen among alumni’s or by the business service center in collaboration with the 

university. The mentors have to live up to some specific criteria so that it is only the very best, 

engaged and most experienced entrepreneurs that have the opportunity to be a mentor. The mentors 

are chosen from a broad spectrum of industries. 

 

The students are carefully chosen. ACT is a big opportunity and that is why it is only the most 

motivated and able students that get the opportunity. The selection process includes two page 

essays, interviews etc. When the student is selected he/she’s preferences for industries are being 

matched to a mentor.  

 

The entrepreneurial community includes small businesses as well as NGOs. They lack crucial 

knowledge, e.g. how to turn new ideas into a sustainable venture or/and design of products. The 

students’ mission is to help make the novel business or NGO successful. This can be done 

individually or by forming a team of students from different faculties that complement each other.   

 

Possible add-ons 

• A trainee-program which takes place in the mentor’s business. To make the program more 

attractive ects-points should be obtained.  

• International meetings for students in mentor programs (e.g. univ. of Aarhus and 

Appalachian state univ.).  

• Student ambassadors from cross-faculty departments (e.g. former students enrolled in the 

program) 

• A committee consisting of the management from different faculties to support. 

Outcomes 

Boosting of social entrepreneurship, more experienced future entrepreneurs, stronger link between 

the university and the community, cross faculty engagement. 
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4.2. Red Team – “Can you change the world for the price of a six-
pack?” 

WINNER OF THE CHALLENGE 

 
 
 

Figure 2: Red Team, Solution Camp 
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1. General information 
 
Name of 
Project:    SEEK IMPACT CHALLENGE 

Rational / 
Background:  
 

 

In order to inspire students early on with regard to an 
entrepreneurial mindset and career path, it has been proven that 
“Doing” (that is: involving students in an entrepreneurial activity) is 
much more successful than speeches, lectures or requests to 
come up with a concept or plan. 
 
The participants of the “RED Team”, formed during the “2008 
SEEC1 Europe Workshop on Social Entrepreneurship Activities”, 
were of the opinion that this holds true for social entrepreneurship 
as well. Participants were: 

 Ann-Sofie Jespersen, Roskilde University (DK); 
 Lone Larsen, IDEA Aarhus (DK); 
 Morten Nottelmann, KaosPilots, Aarhus (DK); 
 Mark W. Pruett, Appalachian State University (USA); 
 Kerstin Wilde, Jacobs University Bremen (DE) 

Short 
description of 
the project: 
 
 
 
 
 
 
 
 
 
 
 
 

  

Motto of the competition: “Can you change the World for the price 
of a SixPack?” 
 
Students form interdisciplinary and intercultural teams, get the 
equivalent of about 3-4€ each and have six weeks in order to: 

 attack a social / environmental problem; 
 create as positive & deep impact as possible for the largest 

number of beneficiaries; 
 be innovative; 
 document the teams’ activities; 
 prepare media materials and 
 create as much awareness of the initiative as possible. 

 
It is prohibited in the course of the competition to: 

 earn money by simply trading goods without additional 
services or goods transformation; 

 earn money by selling open food or drinks – unless 
embedded in a larger event / initiative; 

 engage in investment consulting; 
 raise money by selling other peoples’ work hours; 
 engage in babysitting; 
 engage (as a team or the beneficiaries) in gambling or 

(stock exchange) speculations; 
 sell or produce dangerous products or services. 

Appalachian State University (can promote broader US 
universities’ participation and support global sponsoring), see: 
http://www.appstate.edu/  

 
 
 
Potential 
partner(s) 
 
 

  

Stanford University (wants to make software available to the 
central webpage of the competition for public polls => pre-
selection of price winners) 

                                                 
1 Social Entrepreneurship and Education Consortium 
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IDEA  
See: http://www.idea-denmark.dk/index.php?id=1&L=2  

Proposed  
Lead Partner    Jacobs University, see: www.jacobs-university.de  

 
2. Market information 
 
Service proposition to 
the participants  

 Team-work experience and leadership, collaboration & 
networking skills 

 Limited time span entrepreneurship, limited risks 
 Acquisition of basic knowledge on: idea development, 

project planning, needs (market) analysis, marketing, 
public relations, financial management, impact 
assessment, reporting 

 Local and global prices 
 University certificate 

Service proposition to 
prospective sponsors 
(of the local and 
global prices as well 
as universities’ 
marketing and 
organisational costs) 

Local & Global Sponsors: 
 Getting to know and promoting local/global students 

with an entrepreneurial mindset  
 Promotion of innovative solutions for environmental or 

social problems 
 Publicity for Corporate Social Responsibility and 

community involvement 
 Hands-on university-industry cooperation on Lisbon 

objectives 
 Optional: Staff involvement in mentoring teams 

Distribution channel / 
Mode of contract 
acquisition 

A website shall contain all necessary information for 
participating universities and students. 

 Documents for the competing teams may be downloaded 
by registered students; 

 Promotional material, templates and a process guide 
should be available for download by participating 
universities. 

Sponsors shall be approached a) on the local level by each 
participating university and b) on the global level by Jacobs 
University and the Appalachian State University. 
 
The teams will have to prepare a self-presentation (film, 
podcast, report with photos, etc.) on the basis of which public 
polls shall be widely announced in the local students’ and 
broader public. The 5 teams that get the maximum of public 
votes shall proceed to a rating of their projects by a Jury 
composed of renowned persons from academia, private and 
social enterprise.  
Students’ materials shall also be used in the future (next rounds 
of the competition) to gradually raise awareness on social 
entrepreneurship in the larger student community, at schools 
and in the wider public. 
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Competitive Situation There is no such competition on social entrepreneurship 
existing – as to the knowledge of SEEC workshop participants. 
As a general ‘fatigue’ is noticeable with regard to standard idea 
or business plan competitions – this initiative might be 
attractive for a specific type of sponsors and students. 

Competitors’ 
strengths 

- 

Rules / factors of 
success 

Early preparation, mobilization and announcement for 
implementation in early spring 2009. 
Secretariat at Jacobs for partner universities’ counseling on the 
process.  
Accessibility of personnel for students’ / teams’ questions and 
support needs. 
Avoidance of lecturing.  

 
3. Organisational information 
 
Proposed content of 
supporting e- and/or 
action-learning 
modules (1.5 to 3h 
each) 

1. Team building 
2. Idea development / needs (market) analysis / idea selection,  
3. Project planning,  
4. Marketing & public relations,  
5. Financial management,  
6. Impact assessment 

Mode of delivery of 
learning insight 

 During contact hours only 
 During contact hours and through e-learning 
 During contact hours and through project work 
 During contact hours, through project work and e-learning 
 Through e-learning and project work assignments 
 … 

Process description 1. Acquisition of local (+global) sponsors  
2. Preparation of student marketing and organisational 

issues 
3. Marketing via different media on campus – beginning 

Mid November / Early December 2008 
4. Kick-Off event Mid January 2009 
5. Team-building event 24.01.09 
6. Registration deadline for teams 30.01.09 
7. Cut-off deadline for the competition 13.02.09 
8. Deadline for report submission by teams: 16.03.09 
9. (Local) Public Polling period up to 01.04.09 
10. Local Seek Impact Award Ceremonies 03.04.09 
11. (Global) Public Polling period up to 15.05.09 
12. Global Award Ceremony with 5 invited teams: SEEC 

Conference 2009 
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4.3. Pink Team - Ska’ vi bakke snagvendt?  
An integration event designed by the group Integration, Kultur og Kommunikation- IKK’  
 

 
 
 

The Gellerup Park in west Aarhus is predominantly settled by first, second and third generation 

immigrants. Most if not all of the children used to go to school at Nordgaardsskolen. However, few 

of these children know anything about the society in which they are going to live probably for the 

rest of their lives. A journalist interviewed all the children in the first grade, showing them 

numerous pictures of Danish cultural symbols such as the Queen, famous children’s figures from 

TV, the local amusement park Tivoli Freedom etc. None of these first grade children knew any of 

the persons, figures or places and in order to integrate the children better into Danish society, 

Nordgaardsskolen was closed down at the end of this school year, and all the children are going to 

be distributed across other schools in Aarhus in the future. Nordgaardsskolen is now empty; 

remaining a shell symbolizing Danish failure to successfully integrate new members into society. 

  

IKK’ wants to change that. We want Nordgaardsskolen to become CultureHouse Denmark; a 

place which is going to replace the negative image and become a symbol of positive integration 

initiatives, starting with the event ‘Ska’ vi bakke snagvendt?’ (The title of a song from a very 

Danish children’s TV-programme: Kaj and Andrea). The choice of Nordgaardsskolen is not 

incidental; it has been chosen because it is geographically close to the major target group: children 

of other ethnicity than Danish. However, the target group includes all children in Århus between 3 
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and 12 and we want to invite school classes to come to the event. The event necessarily has to be 

free entry because the major target group is not likely to be able to pay entry. 

The event is going to be organized predominantly by students from all the major educational 

institutions in Århus: Århus University, Aarhus School of Business, the School of Architecture, the 

School of Journalism, the School of Engineering, etc. Students will be organized in groups. Each 

group will be given a classroom at Nordgaardsskolen in which they have free hands to organize an 

event. Each group will have a core group that is students from a particular programme: e.g. history, 

art, natural sciences, sports sciences, dramaturgy, music, languages, literature etc. Each group will 

also consist of one or a few students from ‘supportive programmes’ such as anthropologists, 

ethnographers, architects, business, chaos pilots, seminary etc. The groups’ work will be followed 

by a group of journalists, multimedia and communication students. Thus, the group of literature 

students could tell children’s stories and fairytales of famous authors from all ethnic groups 

represented in Aarhus. The natural sciences could be given the physics laboratory in which to carry 

out experiments in which children of different ethnic backgrounds have to cooperate. Other 

participants in the event will be adult-sized representatives of Danish children’s culture Bamse, 

Kylling and Ælling, as well as Kaj and Andrea, and Rasmus Klump and possibly some of his crew. 

Carrying out this project, students will learn hands-on about project management, event 

management, and hone their fundraising skills as well as networking. The initiative entails cross-

disciplinary cooperation which is today lacking and finally they will learn about social 

entrepreneurship and its merits. 

The event aims to be sponsored by Aarhus Municipality which is going to donate 

Nordgaardsskolen as the space for the event. Other suggested sponsors are the Ministry of 

Integration and the Ministry of Culture, Aarhus University, the building tycoon Mogens de Linde, 

LEGO, DR (Danish national TV/Radio) 

Recruitment of students for the event will take place through ambassadors of the event. 

Ambassadors are faculty and students whom IKK’ have contacted and persuaded to partake. The 

idea is that faculty and students know who may be likely to want to participate in organizing and 

carrying out the event. All work takes place on a voluntary basis and the ‘culture carriers’ should 

carry a torch for the idea behind the event. The first meeting of the ambassadors will take place at 

the end of September 2008 with the pre-event rally being planned for ultimo November 2008. The 

event itself should take place ultimo August 2009. 
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The long-term perspective is that this event can be spread out to other cities in Denmark 

involving different groups of students who then become culture carriers in more than one sense – 

they will carry the culture of social entrepreneurs, but simultaneously they will be the seed of better 

intercultural understanding. After the ‘test-run’ the event can take place yearly, possibly 

simultaneously in all major cities in Denmark. Finally, the event might take place in other countries 

too. 

4.4. Green Team – “The Next Practice” 

From the vision of changing the student and staff culture at Århus School of Business. 

 

 
 
 

Figure 3: Green Team, Solution Camp 1 
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Århus School of Business was chosen as a "test camp" for implementation of the next practice as it 

is a school of many resources. By using existing resources and by creating realistic success 

criteria’s implementation of the next practice will be reality in the near future. 

 

We mapped out 3 groups of responsibility: 

• The Dean 

• The students 

• The Faculty 

 

Each group has committed to execute new ideas and take on responsibility for implementing new 

ideas and start new collaborations amongst each other. 

Here is a short list of what the 3 groups have committed to do: 

 

The Dean: 

• Has direct collaboration with both student and staff and is therefore the key person in 

"changing the game" 

• Is a man with great power and can therefore change things 

• Is visionary and have promised to inspire others to be visionary too. 

The students: 

• Has a great and successful boniness called ‘Studenter Lauget’ where it is possible to create and 

implement changes. 

• Are collaborating with staff and Dean 

• Have promised to start this year with creating SE competitions and projects with help from 

Dean and staff. An important thing here is the possibility for getting ECTS points for enrolling 

in SE related projects. 

• Will promote the new BA in sustainability starting sep. 2009. 

The faculty: 

• Will support the programs and courses that already has SE and sustainable elements in them. 

• Create elective courses with a sustainable twist. 

• The people from the faculty that are already working within the field of Se and sustainability 

will be engaged by Dean and Students in order to change mindsets and create awareness. 
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4.5. Blue Team - “The Solution starts here: Addressing XXX through 
social entrepreneurship” 

 
 
 

Figure 4: Blue Team, Solution Camp 
 
Purpose: Provide students with a path to pursue their passion in an selected topic 

Name of project: “The Solution starts here: Addressing XXX through social entrepreneurship” – 

XXX will here be replaced by a new text every year as the specific topic for each year will vary. 

The first year the text will be “Addressing global climate change through social entrepreneurship” 
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Description of project: 

The project consists of a case competition in which all of the students at AU will be able to 

participate. Groups will have to come up with a business plan improving the environment. This can 

be inspired through new ways of using existing energy sources, new energy sources, other means of 

reducing the use of energy, new ways of water purification etc. 

The project will have to be marketed early in the autumn so the essentials will have to planned in 

very early autumn as well. Consequently the acceptance and will to participate among the 

stakeholders, besides students, will have to be somewhat in place early on. The tasks of each 

stakeholder is loosely described in table 1, below: 

 
 
Students Government 
Help to engage students to participate 
Help with practical matters; promotion, setting 
up the evaluation area etc. 

Recognition 
Prize money? 

University staff Companies 
Possible assistance with projects 
Help evaluate the projects 

Prize money? 
Put their name in the competition in order to 
promote it 
Help evaluate the projects 

University administration NGO’s and voluntary organizations 
Financial back up 
Help with practical matters and contacts in order 
to establish the competition 

Put their name in the competition in order to 
promote it 
Help evaluate the projects 

 
Some initiatives and outcomes for the stakeholders are mentioned in table 2, next page:  
 
Students Government 
Outcome: 
Gets to apply theory in to practice and actually 
make a difference in real life.  
An excellent thing to put on your resume 
Possible contact with companies 
 
Initiatives: 
Fortune cookies in the cafeteria with simple 
questions such as: “Did you know that every 
Dane causes x tons of CO2 each year”, “Did you 
know that every day X # people die due to 
drinking contaminated water” etc. 
Mentioned in the orientation when new students 
starts at the university 

Media coverage of the competition 
Improved social profile 
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University staff Companies 
 Improved contact with the students 

Media coverage of the competition 
Excellent marketing opportunity 
Possibly new ideas for products 

University administration NGO’s and voluntary organizations 
Improved social profile 
Media coverage 

Improved contact with the students 
Media coverage of the competition 
Excellent marketing opportunity  
Possibly new ideas for initiatives 

 
 
Assessment of achievability: 

The project relays heavily on the ability to promote and get in contact with the stakeholders 

mentioned above. Students, University Staff, University administration (and companies) are the 

essential stakeholders for the realization of the project. Hence positive feedback from these groups 

is a pre-requisite for the successful implementation of the case competition. 

 

Actions so far: 

The group has tried to get in contact with different student unions in order to asses the level of 

interest. Real action in order to get the project under way will not take place until 10th of August, as 

summer school and Exams will have ended at this point of time. 
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4.6. Yellow Team - Social Entrepreneurship union at ASB 
 

 
 

Figure 5: Yellow Team, Solution Camp 
 
Our strategy is to use the bottom-up approach, meaning that we want to encourage the students to 

create a union working with social entrepreneurship. In this way we want to create awareness of SE 

among the School Management. Our objective is therefore to make the students “force” School 

Management to be aware of SE. 

 

The formation of a student union will at the beginning meat a number of obstacles. Therefore the 

union will need support, which initially could come from IDEA and/or the surrounding business 

environment. It is our judgment, that the SE contains enough potential positive PR in order to get 

companies to support the initiative economic. 

 

The union will need to have a number of serious and dedicated people in its management. Therefore 

it is crucial that ASB and/or Studenterlauget support the union in their start up phase. One could 

might imagine an administrative helper that receives a minor salary for his/her work. 

 

It is the objective to create a case competition as one of the first projects, in order to boost the 

union’s degree of knowledge at campus.  
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5. Wrapping up 
 
Some of the teams have already started work on their ideas and formed groups to move their 

projects further and many participants have joined YouNoodle (www.younoodle.com), a social 

entrepreneurship and education consortium network. 

The participants gave very positive feedback after the conference and expressed interests in 

participating in future SEEC conferences. 

This 1st SEEC Conference in Europe was organized by professor Poul Rind Christensen, Aarhus 

School of Business, University of Aarhus in collaboration with SEEC Executive Director Lori 

Palin; Head of Doherty Center for Entrepreneurial Leadership Gary Palin, Elon University; and 

Lead Organizer Rebeca Hwang, Stanford University bases Social e-Challenge, supported by project 

assistant Ina Dögg Eythorsdottir, IDEA Mid Jutland at the Aarhus Business School, University of 

Aarhus. The workshop was sponsored by the Aarhus University.  

 

The SEEC Conference in Europe in 2009 is expected to have its venue in Madrid. It will be hosted 

by Instituto de Impresa Business School, Madrid. 
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6. List of participants 
 

Nr Last name First name Organization/University
1 Andersen Signe Utoft Aarhus School of Architecture
2 Bak Michael Venture Cup Danmark
3 Besenbacher Flemming Inano - Aarhus University
4 Bisballe Lise CSE, Roskilde University
5 Brix Rasmus Aarhus School of Business, University of Aarhus
6 Clausen Jørgen M. Danfoss AS
7 Dalum Susan IDEA, Aarhus School of Business, University of Aarhus
8 Dernehl Hannes Stockholm School of Economics
9 Eythórsdóttir Ína Dögg IDEA, Aarhus School of Business, University of Aarhus
10 Fongeh Peter Link-up Charity foundation
11 Grønbjerg Kirsten Indiana University
12 Hindø Trine KaosPilots International
13 Holm-Nielsen Lauritz B. University of Aarhus
14 Hvidtfeldt Buus Marianne Entrepreneur - IMEET
16 Hwang Rebeca Stanford University
17 Jeppesen Kris Bjørn Aarhus School of Business, University of Aarhus
18 Jespersen Ann-Sofie Roskilde University
19 Juhl Anette University of Aarhus
20 Justo Rachida Instituto de Empresa Business School
21 Jørgensen Lene Augusta Aarhus School of Business, University of Aarhus
22 Kristensen Finn Center for Entrepreneurship, University of Aarhus
23 Larsen Lone IDEA, Aarhus School of Business, University of Aarhus
24 Lidzélius Christer KaosPilots International
25 Lolleng Julia Start HiO
26 Madsen Ole Lehrmann Alexandra Institute
27 Middelbo Trine University of Copenhagen
28 Mogensen Nikolaj Aarhus School of Business, University of Aarhus
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