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This paper introduces the concept of monumental positioning as an approach understanding the fixation 
of meaning while maintaining a button-up approach to establishing the contexts and textures of social 
existence. Monumental positioning offers a de-embodied approach to the constitution of those 
narratives that social positioning is taking place within while making them meaningful. By emphasising 
the becoming of such monuments, emphasis is moved away from seeing meaning as provided by 
‘always already’ available narratives, and instead to see their establishment and enactment as 
something shared in that social context. 
 
Positioning theory is preoccupied with the micro-social dynamics of negotiating the social in concern 
to power and meaning, and has since its introduction sought to find classification of such different acts 
of positioning (Davies & Harré, 1990; Harré & van Langenhove, 1992). Positioning theory has 
continuously sought to distinguish itself from role-theory, which employs a more inflexible and top-
down based approach to understanding social interaction, and has instead emphasized the narrative and 
emergent negotiations. One prominent attempt of translating the rather unwieldy concept of positioning 
into concise research instruments is offered by Bamberg (Bamberg, 1997, 2004), who according to 
Moissinac (2007) offers a functionally feasible, 3-level hierarchy of the various acts of positioning; the 
first concerns the content of the narrative by presenting a story while placing its characters within; the 
second implies a shift from what to why by addressing the interactions between the story and its 
characters, and to why the narrator decided to stage that particular story; the third is described as the 
level of identity production, addressing how the speaker’s positioning is handled when the audience no 
longer has the speaker to define him- or herself to them, thereby pointing towards the persistence of 
such acts. 
 
By the term monumental positioning, we would like to turn attention towards the establishment of a 
narrative as significant to a social context, as well as towards understanding the fixation of meaning 
that lies in such establishment. While narratives are often introduced as a top-down fixation of 
meaning, rather than something emerging from the negotiation and positioning taking place in that 
context. By thinking the monumental positioning as the creation of a shared, cultural artefact, it is not 
linked to somebody in particular, but is rather a shared framework that operates as basis for the further 
positioning and negotiation taking place in that particular context. The monumental positioning can 
therefore be seen as the constitution of power, taking place through the crystallization of something 
positioned as shared and significant, and by it drawing a line between introducing a narrative and 
staging it as monumental. 
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