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 Structure of the oral presentation:

 The research background

 The research

 A major finding

 A brief case example

 Selected cultural patterns making sense of globalization

 Cultural patterns and strategy thought

 A final suggestion: Cultural sustainability
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The research background

 An emergent transdisciplinary approach to 

culture where I combine theories from post-

colonial studies, globalization studies, cross-

cultural management, cultural studies, 

anthropology and poststructuralist 

philosophy
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The research 

I looked at corporate language use. 
More specifically, how g-words are 
used in contemporary corporate 
language and in relation to the 
corporate environment.
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The research background continued

G-words are CONCEPTS: they 

 denote ways of thinking and perceiving corporate 

relations

 are relational

 are nodal points

 allow for orientation in a complex world

 are making sense of corporate relations, giving them a 

starting point and a direction
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 I look for cultural patterns or the 

“conceptual maps” (Hall 1997) which 

 corporate actors share as well with other 

people. 

 allow for cultural sensemaking processes, 

defined as meaning production based on 

perception and interpretation of corporate 

transborder relations and activities. They enact 

iconic and linguist representations of the 

corporate environment. 
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 The major results so far

The results point towards a corporate 
community that responds to sensemaking 
frameworks which predate a post-
industrialized and post-national globalizing 
world.

 A link between cultural patterns and strategy 
thinking
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 I will discuss some patterns of this sensemaking 
framework with outset in a case example:

Globalization is 

”the fast duplicating of products in China” such as 
”Danish cookies” or ”t-shirts”; the Danish 
invention of mobile phones with a compass in 
order for Muslims to find the right direction for 
their prayers wherever they are, and of 
„prayer-jeans‟
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 Selected cultural pattern: Globalization  
 Is defined as relations of the West to Asia 

 is the flipside of Orientalism: the dissimilar „other‟ is a 
resemblance of „us‟ - the European, the Westerner – and 
therefore a variation of the already known

 Resembles the “first in Europe, then elsewhere” structure

 Is a distinction between Western superiority and Oriental 
inferiority

 Is characterized by territorial thinking and nation-ness

 Is in need of the East - as understood by „us‟

 Is understood in redundant ways

 Is burdened by European thought 
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 Translated into strategy thought, 

these cultural patterns allow to 

make sense of a particular nation

as a driver and front player of 

globalization, and of nation-ness as 

a global competitive advantage 

and a global value added. 
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Sensemaking processes

Processes of monitoring the 
corporate environment are impacted 
by cultural patterns of perception 
and meaning production and are as 
such cultural practices.
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The particular patterns found are not 
adequate to capture a complex and changing 
globalizing world in a sustainable way

There is a risk that these redundant patterns 
of thinking and interpretation undermine the 
cultural sustainability of globalization 
processes.
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Globalization processes are to be 

made CULTURALLY SUSTAINABLE 

by a shift of focus 
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Cultural sustainability requires the 

acknowledgement that 

„imaginary Europe‟ (Chakrabarty) is built 

right into corporate thinking, “hard facts” 

and globalizing processes
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 Cultural sustainable ways of doing globalization acknowledges 

that cultural patterns

 are facts

 exist within the corporate community

 impact the corporate communities and business

 transgress communities

 make the corporate environment understandable

 give direction towards actions
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 CULTURALLY SUSTAINABLE ACTION acknowledges that

Acknowledges language  use as a corporate 
activity and constitutive part of globalizing 
processes

 Is aware of cultural patterns of thinking and 
perceiving emerging in practices

 Localizes cultural patterns in a transworld space -
rather than to understand them in terms of 
predefined entities which seem to explain 
„everything‟. 


