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Transnational Identification Processes: An Association of Young 

Business Leaders  

Introduction  

“The particularity of the Centre des Jeunes Dirigeants (CJD) is that when I speak to 
French JDs [members of the organisation], I find they have much in common with 
Moroccan JDs or JDs in Senegal because the CJD is based on a value system. In general, 
a JD is open to sharing, and they are available. This is a common feature of all JDs 
across the world and is very important” (author’s translation from French). 

This quotation is from an interview with a member of the Moroccan chapter of the 

Centre des Jeunes Dirigeants (CJD). Founded in France in the 1930s, this association 

promotes socially responsible management among young leaders. In the early 2000s, 

the association started to internationalise. The quotation above is one among many 

illustrations of the way interviewees expressed their feelings of belonging with 

members whom they had never met and who were living in different countries. The 

organisational literature conceptualises identification as developed in processes that are 

contextually and situationally embedded (e.g. Gioia et al., 2013; Scott et al., 1998). The 

cross-cultural management literature adds that the stance of social actors regarding 

elements of their own or other cultures is central to these processes (e.g. Brannen and 

Salk, 2000; Sackmann and Phillips, 2004; Zolfaghari et al., 2016); however, these 

theoretical insights do not help us understand how identification processes unfold within 

geographically dispersed organisations in which members have little, if any, contact.  

The present paper explores the question of transnational identification processes 

within organisations. Transnational identity is understood in the sense of emergent 

feelings of belonging that connect social actors living in multiple countries (Appadurai, 

1996; Vertovec, 2001). The paper draws on Anderson’s (1983) concept of imagined 

communities, which conceptualises national identities, and on which Appadurai (1996) 
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builds in his work on cultural flows in the global world. Using a multilayered, in-depth, 

and theoretically informed qualitative analysis, the study explores how identification 

processes emerge as interplays between the local and the global. 

The study adopts a narrative approach to identification as it allows to address 

fragmented, ongoing and multiple sense-making processes. Narratives are accounts of 

events that involve temporal chains of interrelated actions undertaken by characters with 

purpose, emotions and desires (Czarniawska, 1997; Gabriel, 2018; Gertsen and 

Søderberg, 2011). The teller of a narrative makes sense of what they say, drawing on 

repositories of narratives. From this perspective, identification with a collectivity, such 

as an organisation, is defined as the perception of an overlap between one’s self-

narratives and organisational narratives (e.g. Humphreys and Brown, 2002). This paper 

focuses on understanding how sense-making processes evolve in the interaction 

between, on the one hand, a shared and translocal organisational narrative and, on the 

other, local and contextualised narratives. 

The empirical analysis involves a case study of the Centre des Jeunes Dirigeants 

(CJD)1. The CJD has approximately 5000 members, the majority of whom are French. 

Members are young (less than 45 years old) leaders or entrepreneurs who aspire to learn 

how to realise CJD’s humanistic values in and through their management. The CJD is 

an interesting case in which to study identification processes in transnational 

organisations. While attempts to Europeanise in the 1990s failed, the CJD succeeded in 

emerging as an international network of 17 associations, primarily in francophone 

Africa, from the early 2000s onwards. A charter defines the common vision and 

                                                 
1 The name of the association can be translated as “young business leaders”; however, I will use 

the French abbreviation ‘CJD’, as this is how members talk about the organisation and 

themselves. 
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organisational structures at the international level; however, contact is sporadic between 

members below this level. To embed the analysis within a societal context, the study 

focuses on the Moroccan chapter of the association—CJD Maroc—which, in 2001, was 

one of the first associations founded outside France. CJD Maroc gathers some 150 

members, distributed in nine regional groups, including Rabat and Casablanca.  

The following questions guided our research: 

• How can we understand the way Moroccan members identify with the CJD's 

organisational narrative, which emerged from a French historical, institutional 

and cultural context? 

• How can we conceptualise the relationship between the local and the 

transnational aspects of organisational identification processes among Moroccan 

members?  

The article shows that Moroccan members identify with the CJD through two 

mutually reinforcing identification processes. One consists of face-to-face social 

interactions with like-minded peers locally, and the other is ‘imaginary’ in the sense that 

the Moroccan members envision international members as what they are or aspire to 

become. The article argues that in order to understand identification processes, we need 

to consider these processes within a larger transnational context, with its flows of 

narratives and power asymmetries. The article also contends that the concepts of 

imagined community (Anderson, 1983) and communities of sentiments (Appadurai, 

1996) from the broader social sciences and humanities allow for understanding how 

emotional ties and belongings evolve transnationally. The final argument is 

methodological. Distinguishing between translocal and local narratives enables 

identification processes to be analysed at the intersection between local and global.  
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These arguments are structured in the following way. Initially, we present an 

overview of social constructionist approaches to identification processes from within 

the organisational and cross-cultural management literature. The aim of this selective 

reading is to establish a theoretical framework for comprehending transnational 

identification processes and to demonstrate that the concept of an imagined community 

contributes to cross-cultural management. Then, we stage our research design and 

methods and position our approach within the power-sensitive interpretive cross-

cultural management (Gertsen and Zølner, 2020; Romani et al., 2018). After this, we 

locate CJD Maroc within the Moroccan context in order to analyse how they make 

sense of the CJD narrative within this locality. Finally, we discuss how our analysis 

contributes to cross-cultural management literature by conceptualising transnational 

identification as mutually reinforcing processes locally and transnationally. 

Organisational Identification Processes  

The literature on organisations defines identification as occurring when individuals 

perceive their own identities as overlapping with that of their organisation (Humphreys 

and Brown, 2002; Scott et al., 1998). Accordingly, an organisational identity is coherent 

across time and space if its members perceive it as such (Gioia et al., 2013). At the root 

of identification is an organisation’s capacity to help members make sense (sense-

making) on the one hand, and, on the other, to provide members with the recognition to 

which they aspire (self-enhancement) (Ashforth et al., 2008; Gioia et al., 2013; Weick, 

2001). Organisational identity, defined as an identity which is perceived as central, 

enduring and distinctive, provides resources for sense-making and self-enhancement; 

however, identification also evolves through ongoing processes of social interaction that 

draw on social cues from beyond the organisation (Gioia et al., 2000). Social actors 
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define themselves in relation to others and to the social, economic, political and cultural 

context in which an organisation is embedded (e.g. Alvesson and Willmott, 2002; Gioia 

et al., 2013; Schultz et al., 2012; Scott et al., 1998). Organisational identification 

processes are therefore situationally and contextually situated.  

Identification Processes Across Cultures 

The cross-cultural management literature conceives of identification as the 

stance that an individual takes in relation to their own culture or to elements of it in the 

encounter with a perceived other in a given situation (e.g. Brannen and Salk, 2000; 

Sackmann and Phillips, 2004; Zolfaghari et al., 2016). Accordingly, identification is 

situationally defined and might be multiple and also hybrid in the sense of combining 

elements from various cultural sense-making patterns at micro-, meso-, or macro-level 

scales (e.g. organisation, profession, ethnicity, nation, language, religion). It follows 

that someone’s stance on the culture of others is also important and, in particular, on the 

meaning that the culture—or elements of it—acquires within a particular context. 

Drawing on the concept of recontextualisation (Brannen, 2004), several studies 

illustrate how a word, a product or a management practice acquires a new signifier 

when entering a context with a different system of signification. That which is foreign 

might thus acquire negative as well as positive connotations in a receiving context, such 

as symbolising cheapness, oppression, quality or modernity (e.g. Barmeyer and 

Davoine, 2019; Boussebaa et al., 2014; d’Iribarne, 2002, 2012; Gertsen and Zølner, 

2012; Zølner, 2019).  

Within the postcolonial paradigm (Said, 1978), studies further unmask power 

asymmetries that are anchored in the legacy of colonial relationships and that emerge 

when applying an Orientalist lens (e.g. Jackson, 2014; Mercer et al., 2017). The 
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postcolonial approach also conceptualises the way that colonial practices are imitated 

while simultaneously resisted (Bhabha, 1994). For example, in a study of Mauritius, 

Sambajee (2016) illustrates how former colonial languages are resisted—in and through 

the use of the non-official Creole language that marks ethnic identity—but are also 

accepted because of their inherited status and role as vehicles of economic growth and 

globalisation. In line with other postcolonial studies (e.g. Yousfi, 2014), Sambajee 

(2016) demonstrates that hybrid identities in postcolonial settings remain coloured by 

specific historical experiences with colonialism as well as with power asymmetries in 

the global economy. This suggests that comprehending identification locally requires 

going beyond the local context and considering these processes within a larger 

transnational setting. 

Identification, in the sense of out- and in-group processes, is at the core of many 

studies in cross-cultural management. Most empirical studies explore the interactional 

dynamics of boundary constructions in situated pluricultural settings, suggesting that 

individuals draw on boundary markers that become salient for constructing cultural 

difference in given situated contexts. Empirical studies point in particular to interest 

conflicts as triggering out-grouping processes (e.g. Lauring, 2008; Mahadevan, 2011; 

Tukiainen, 2015) and to power asymmetries and dynamics within organisations (e.g. 

Barrett and Oborn, 2010; Ybema and Byun, 2009). In comparison, the literature offers 

only a few studies on in-grouping processes; however, these examples indicate that the 

aspiration to be like the ‘other’ encourages a stance on emphasising that which 

assembles rather than divides. For example, in an ethnographic study of a Dutch NGO 

working to improve human rights with partners in South America, Africa and Asia, 

Ybema et al. (2012) illustrate that national cultural boundaries are being transcended by 

adopting an inclusive stance that downplays these differences. This is in line with the 
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argument by Skovgaard-Smith and Poulfelt (2018: 140) that shows how transnational 

professionals in a regional headquarter hub draw on a cosmopolitan ideal to construct a 

cultural identity of ‘non-nationality.  

Social Imaginaries and Imagined Communities  

Anderson (1983) coined the concept of ‘imagined communities’ in his seminal 

historical book on nation-building. He argues that modernity means the nation 

constitutes a new kind of community that differs from premodern communities in that 

members do not meet face to face. Anderson (1983) conceptualises the national 

community as imagined since in the minds of each national member “lives the image of 

their communion” (Anderson, 1983: 6). The concept of imagined communities 

conceptualises feelings of belonging to a group of people imagined to be like oneself 

without having met them. The strength of an imagined community does not depend on 

the degree to which it is invented or genuine but on its capacity to unite and stimulate 

emotional bonding between its members, regardless of their differences and differing 

interests. Anderson further contends that a narrative often constitutes and creates such 

emotional ties based on a selective telling of the past (forgetting what differs and 

remembering similarities) and/or of a future-oriented common goal.  

In his anthropological work on globalisation, Appadurai (1996) builds on 

Anderson’s concept to define a community of sentiments which consists of a group of 

people who share feelings and imaginations despite their dispersed locations. Appadurai 

(1996) further contends that a community of sentiments has the potential to move 

towards aspirations of achieving a common goal. He conceives of the work of 

imagination as a space of contestation in which individuals and groups seek to annex or 

indigenise global cultural flows into their own practices of the modern (Appadurai, 
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1996: 4). Social actors make sense of global flows of commodities, knowledge, images 

and ideas within their specific local contexts, and these also nurture their imagined 

worlds of the life they would like to live and who they would like to be. Such 

imaginaries may nurture a community of sentiments that transgresses locality 

(Appadurai, 1996). 

The above theoretical insights enable us to establish a theoretical framework for 

analysing identification processes in geographically dispersed organisations. The 

organisational and cross-cultural management literature informs that identification 

processes are contextual, situational, relational and multifaceted, depending on a social 

actor’s stance. Accordingly, there are multiple meanings in an organisational identity, 

and they are likely to change when travelling into other national contexts in which 

organisational members make sense, drawing on differing frameworks of meaning as 

well as to their own position within society and their aspirations. We retain the concepts 

of imagined community and community of sentiments from the broader social sciences 

in order to understand processes of identification with organisational members whom 

one has never met but whom one imagines in the image of what one aspires to become.  

This twofold approach to identification processes will be adopted in order to 

analyse identification as a sense-making process at the intersection between local and 

face-to-face interactions on the one hand and imaginary and transnational belonging on 

the other. Finally, the analysis draws on postcolonial studies to include power 

asymmetries between the global north and south and to grasp the simultaneous 

admiration and resistance in postcolonial settings regarding Western cultural flows that 

remain dominant as an expression of modernity. 
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Research Design and Methods 

The article is anchored within interpretive cross-cultural management with a 

focus on comprehending sense-making processes from an emic perspective (Gertsen 

and Zølner, 2020; Romani et al., 2018), and adopting a power-sensitive angle. That is, 

when exploring sense-making processes within the layered historical, societal, 

economic and social context of a postcolonial setting, we consider power asymmetries 

(Mahadevan et al., 2020; Romani et al., 2018). We define ‘context’ as that which can be 

observed within the empirical material collected and the underlying historical, cultural 

and politically relational circumstances (Jackson, 2018) and which, although not 

directly observable, contributes to shaping the way the Moroccan CJD members make 

sense of their lives and situate themselves within the CJD narrative. 

A Contextualised Case Study and Empirical Material 

This research is designed as a case study with a view to approaching 

organisational identification holistically, drawing on a broad range of empirical material 

(Piekkari et al., 2009: 569) that enables the analysis of transnational identifications 

within the larger context.  

The bulk of the empirical material comprises 25 semi-structured interviews with 

members from two local CJD groups, Rabat and Casablanca (between 2015 and 2017). 

All interviews were structured according to questions on the interviewee’s background 

and career (e.g. age, family, education) and their experiences of the CJD. Interviewees 

were encouraged to give examples of concrete experiences to create rich descriptions. 

The interviews were face to face and lasted approximately one to two hours, either in 

the interviewee’s office or a nearby café. Participants included both new members (six 

months) and long-term members (at least eight years) who had assumed organisational 
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responsibility at the local, national and/or international levels. Two focus group 

interviews were conducted in the Rabat group: one in the initial phase, with the aim of 

acquiring access to interviewees, and a second to receive feedback on the first analysis. 

To gain insights into the internationalisation of the CJD, we also interviewed former 

and current presidents of the CJD International and one administrative employee. 

Finally, we observed the CJD Maroc’s biannual congress in June 2017 with a view to 

acquiring insights into the social interaction between Moroccan members and members 

from outside Morocco. The congress also offered the opportunity to talk a second time 

with previously interviewed members and to supplement this with unstructured 

conversations with members from local groups other than Rabat and Casablanca. See 

the overview of the empirical material in Tables 3–8 below. Finally, the empirical 

material also includes interviews with two French and one Senegalese CJD member 

(Table 6).  

All empirical material is in French (with the exception of one interview). When 

writing up the study, quotes were translated into English using a meaning-based 

approach, focusing on inserting the quote within a given situation and context 

(Marschan-Piekkari and Reis, 2004: 238–239).  

Narrative Analysis  

We wrote down all first-hand impressions carefully, and individual interviews 

were also transcribed, amounting to around 600 pages, forming the basis of the narrative 

analysis. Patterns were progressively identified in the way that CJD Maroc and its 

members made sense of their lives and their membership. The turning point was when 

one member of the Rabat group burst out during the second focus group interview: 

“You don’t understand—for us, the CJD is like a window to the outside!” (Table 5, FG 
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2). His exclamation was a reaction to the interviewer, who was trying to comprehend 

the meaning of “Moroccanisation”, a term that several interviewees had employed in 

individual interviews when talking about the need to embed the CJD within the 

Moroccan context. His emotional reaction indicated a strong attachment to the 

“international” aspect of the CJD, although members had few, if any, contacts beyond 

CJD Maroc—and for some, not even beyond their local group. This puzzle meant that 

we read the empirical material as fragmented and multidimensional narratives.  

We drew on Wertsch’s (2012) distinction between “template” and “specific” 

narratives to analyse the multidimensionality of various narratives within the empirical 

material. Specific narratives include concrete information about particular settings and 

actors and are thus embedded within a given time and space. Conversely, template 

narratives have a schematic and abstract plot (Wertsch, 2012). On the basis of this 

distinction, we differentiate between local narratives that make sense within a specific 

locality and translocal narratives that are sufficiently abstract to make sense across 

several localities. This distinction allows for analysing the interplay between translocal 

and local narratives.  

Researcher Positionality 

Initially, we acquired access to the Rabat group through French contacts in the 

CJD France. Comments and reactions indicated, however, that this access might have 

led interviewees to emphasise the ‘Moroccanness’ of the association in opposition to the 

French part. We therefore subsequently increased the number of interviewees through 

social media and personal contacts in Morocco. We also chose to include a Moroccan 

sociologist in the observation of the CJD Maroc congress since his presence tended to 

stimulate more insider-oriented and rich narratives. Consequently, the way in which the 
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interviewees perceived the interviewer evolved throughout the fieldwork towards being 

“non-French” and “international”. Comments from the field further indicated that the 

categorisation as “international” tended to facilitate access and to appeal to members 

who cherished a self-image as international (for more details, see Zølner, 2021). Finally, 

the simple act of putting their stories into words also contributed to creating their 

identification in and through their interview accounts (Alvesson, 2011). Therefore, we 

also included empirical material generated without direct researcher influence, such as 

CJD websites and working documents from the Moroccan chapters of the organisation 

(its national level and the two local groups) and from CJD International as well as press 

articles on the CJD from the Moroccan media. The paper also draws on previous 

research on CJD France, its history and local groups in France (Bernoux, 1974; 

Bonneveux et al., 2011; Le Bot, 2012; Zølner, 2009). Finally, interpretations were 

discussed throughout the fieldwork with a sociologist of Moroccan origin. These 

discussions contributed with a perspective from inside the political, economic, societal, 

cognitive and normative structures of the research context that stimulated critical 

reflexivity regarding the research context and interpretations of the interview accounts 

(Alvesson and Sköldberg, 2009; Jack and Westwood, 2006). Historical, political and 

sociological literature on the Moroccan context was similarly included in this process. 

The Moroccan Context and the CJD 

Morocco is situated in the Maghreb region in North West Africa and has a population of 

about 35 million. In the early twentieth century, colonisation lead to the division of 

Morocco into a Spanish, French and international zone. France left precolonial societal, 

political and economic structures in place while simultaneously imposing its colonial 

structures. As a consequence, an occidental colonial society coexisted with a precolonial 
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society. This division nurtured a narrative presenting progress, secularity and modernity 

as occidental, and Islam and traditions as the essence of Moroccan identity (d’Iribarne, 

2002; Roussillon, 2004). This dual narrative continued to shape Morocco after 

independence in 1956. In the 1970s, the Moroccanisation of land property and the 

Arabisation of the educational system was intended to reduce the influence of the 

former colonial power and to reinforce an Arabic and Muslim identity (Alalou, 2018). 

Nonetheless, Morocco also turned to the former colonial power to acquire knowledge 

and skills for building a modern administration and state. The establishment of its 

political and administrative systems was thus modelled on the former coloniser, and 

local elites took over job positions in the administration and sent their children to 

French schools. In this way, the dual narrative of modernity and tradition persisted, 

although there was never a clear-cut division between “modernists” and 

“traditionalists”, and the prevailing ideal remained to reconcile tradition with 

modernity.  

Multilingual Context With French as High-Status Language 

With Moroccan independence, standard Arabic replaced French as the official 

language; however, French continues to function as a privileged language in the upper 

social classes, in parts of the administration and even as a medium of instruction for the 

scientific disciplines within the educational system (Alalou, 2018; Azouzi, 2008). As 

French remains a prerequisite for careers in the public and private sectors, the language 

also still enjoys high status within the multilingual Moroccan society. Students therefore 

tend to associate French and English with modernity, open-mindedness and 

Westernisation as well as economic and social opportunities. In contrast, Standard and 

Moroccan Arabic tend to be associated with authenticity and Moroccan identity 
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(Chakrani and Huang, 2014). Maayouf (2010) contends that the world to which youths 

aspire speaks French and English and is associated with foreign cultures, but, 

nonetheless, young people also feel that giving up Moroccan culture and Arabic is 

accepting alienation. It follows that, in line with the narrative on modernity and 

tradition, French and English are associated with economic and social opportunities, 

while Arabic carries an image of the golden past of the Islamic world (Alalou, 2018: 

155).  

Members of the CJD Maroc are mainly francophones, highly skilled, with 

university educations and mostly from engineering or business schools in which the 

teaching language is primarily French. Most have some or all of their educational 

credentials from abroad, and some have professional experience, also predominantly 

from France. Their careers in francophone cities, such as Casablanca and Rabat, lead 

them to use French in their everyday working life. For example, one of the founders of 

CJD explained that using French in CJD Maroc was not a choice, “it was natural” (C4) 

since the first meetings took place in international hotels in Casablanca. With Appadurai 

(1996), we may say that for the members of the CJD Maroc, their encounter with 

modernity is likely to be an embodied sensation of being exposed to francophone 

knowledge and values in both Morocco and elsewhere in the francophone world. 

Nonetheless, observation indicated that Moroccan Arabic serves, indeed, to embed the 

identity of members regionally (Alalou, 2018; Maayouf, 2010). 

The French influence also comes to the fore in terms of religion. Elbousserghini 

et al. (2019) contend that francophones tend to tone down religion in the public space in 

line with the secularised register that partly governs Moroccan society and business 

(d’Iribarne, 2002). Accordingly, and just as in the CJD France, the question of religion 

is explicitly not raised in CJD Maroc’s meetings or writings. When asked directly, 
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however, the president of the Rabat group states that there is an implicit compromise 

between religious and secular norms during CJD meetings and social gatherings; that is, 

no participants drink alcohol and no breaks are scheduled according to the five daily 

prayers.  

Migration 

Several waves of migration from Morocco to Europe, and especially to France, 

can be distinguished throughout history: however, students also leave for Europe, 

primarily to France, where Moroccans comprise the largest community of foreign 

students. After graduating, some remain in France while others go back. Family 

obligations and/or perceived hostility towards Muslims in Europe are common reasons 

for returning, but feelings of belonging to their country of origin are also important. 

Gobe et al. (2013) distinguish two types of graduates: one group is “bicultural” in the 

sense that they feel attached to both France and their country of origin, and the second 

group is “national” in the sense that their professional and personnel relations with 

France tend to fade once back in Morocco (Gobe et al., 2013). Most of the members of 

the CJD Maroc appear to belong to this second group. They have few relations with 

France, and they voice strong aspirations of contributing to the economic and social 

development of Morocco. These aspirations tend to echo governmental invitations to all 

‘Moroccans of the World’ to contribute to the development of Morocco as a country, 

capitalising on the scientific and technical skills that they have acquired abroad 

(Gaillard and Gaillard, 2015; Zapata-Barrero and Hellgren, 2020). 

Economic Policies of Liberalisation and Privatisation 

In the decades following its independence, Morocco promoted a market 

economy in which the public sector and the state enjoyed a privileged role in line with 
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the economic model of France. However, when the neoliberal turn arrived in the 1980s 

(Catusse, 2008), Morocco followed, in line with many developing countries, the 

structural adjustment programs leading to market liberalisation, deregulation, fiscal 

discipline, cuts in public expenditure and the privatisation of industrial activities and 

public services. In the 1990s and 2000s, governmental initiatives stimulated public and 

private collaborations, including corporate social responsibility (CSR) with the aim of 

both addressing social issues and attracting foreign investors and companies (e.g. El 

Abboubi and El Kandoussi, 2009; El Baz et al., 2016; Elbousserghini et al., 2019). 

While CSR has become a requirement for Moroccan companies that aspire to be part of 

the international economic community, CSR awareness among managers in SMEs 

remains limited due to insufficient resources and limited knowledge (El Baz et al., 

2016: 122). For SMEs in general, social solidarity and responsibility for society are 

strongly embedded within Moroccan locality and shaped by religious principles (e.g. 

Zakat) (Elbousserghini et al., 2019: 32). From this perspective, the CJD Maroc seems, 

indeed, to be an exception. Its members come primarily from SMEs, and yet, they are 

mindful about CSR. 

Kreitmeyr (2019) argues that, in line with other countries in the region, the 

Moroccan economic liberalisation processes involved the formation of neoliberal 

entrepreneurial subjects that internalised market ideas, such as competition, 

responsibility, self-management and self-empowerment (Kreitmeyr, 2019: 291). 

Catusse (2008) also observed a shift in political and societal narratives concerning 

private enterprises, arguing that after an ambivalent attitude in the early 1990s there was 

the “time of the entrepreneurs as modern heroes” in the early 2000s. Private 

associations promoted entrepreneurship in schools and at university (Benchrifa et al., 

2017). An increasing number of associations for entrepreneurs emerged in the changing 
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political landscape following the accession of King Mohammed VI to the throne in 

2001 (Catusse, 2008). The CJD Maroc surfaced in this context, in which 

entrepreneurship had begun to be narrated as a vector for economic and social 

development. Indeed, the CJD Maroc engages massively with education and 

mentorship for entrepreneurs and inscribes itself within the neoliberal narrative on 

entrepreneurship and CSR. 

Identity Narratives on the Centre des Jeunes Dirigeants (CJD) 

A Translocal Narrative Across Time and Space 

In the words of CJD France, the organisation aims to create an “economy that 

serves humanity” while dealing with the harsh economic reality of a manager’s 

everyday work life. As this narrative is abstract, consisting of a schematic plot with no 

contextualised information on time, space or actors, we define it as a translocal 

narrative. During the CJD’s more than 80-year-long history, this narrative made sense 

for members throughout the network of regional and local organisational structures that 

spanned France (Zølner, 2009). The narrative appears in one of the first documents 

published by the CJD (1941, see Table 8, D1), in which the founders, inheritors of 

small- and medium-sized family businesses, both expressed their social indignation and 

condemned the lack of social responsibility among French employer organisations in 

the wake of the social crisis in the 1930s (Bernoux, 1974; Le Bot, 2012). From the 

perspective of the founders and of the subsequent CJD generations, the narrative offered 

a position from which they could construct a self-enhancing identity as responsible 

business leaders who contribute to the betterment of society. 

This narrative persisted with the internationalisation of the CJD. The aim of the 

CJD International is explained as gathering entrepreneurs who work to create an 
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“economy at the service of humanity” (Table 8, D3 and D4). This is also the case in the 

empirical material from this study in Morocco (see Table 1). Interviewees refer 

repeatedly to their roles as entrepreneurs who serve society and, at times, even 

expressed this in almost identical words (Table 3, R11).  

[Table 1 to be inserted here] 

 

CJD Maroc: An Imagined Community Across Space and Time 

In documents on the CJD Maroc’s webpage, the CJD is described as a single 

community, and 1938 is said to be the founding year, although CJD Maroc was only 

created in 2001. The founders’ concerns are said to be like “ours” and to be just as relevant 

today as then. When interviewees described the values and practices experienced in the 

local CJD group, they often added, “This is what the CJD is about”. One example is the 

following quote: “It has allowed us to learn a great deal about ourselves [...] because we 

are really sharing in the true sense of the word. This is what the CJD is about” (R4). They 

thus project their own observations and experiences onto a wider CJD community while 

simultaneously including themselves within this community, which they visualise beyond 

their local group. These ways of talking blur the boundaries between CJD Maroc and 

CJD International, and one transnational community appears to materialise. 

This community is largely “imagined” since, as the interviewed members stated 

when asked explicitly, they only have sporadic contact outside their local group and 

Morocco. The international dimension thus appears more symbolic than real for members 

in the local groups. Nonetheless, the interviewees talked about the broader CJD 

community as if they knew it well. This was eloquently expressed by a Rabat member 

who first carefully described resemblances with CJD France and then stated that he had 

never participated in any French meetings: “I have never attended any CJD events [in 
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France]. I know that the spirit is more or less what we have here, so I think we mostly 

have the same ideas, the same values […]” (Table 3, R7). This exemplifies that when he 

and other Moroccan members imagine the international CJD community, they tend to be 

informed by what they have heard or experienced themselves locally. 

This imagined community consists of young entrepreneurs who share the values 

of contributing to the betterment of society and who have similar challenges wherever 

in the world they are. CJD values are presented as having a universal bearing, and 

therefore nationality is presented to be of no importance (Table 4, C8). Being leaders 

and entrepreneurs who share values is narrated as being the glue of the association, or in 

the words of the members, that which carries the “magic” (Table 7, PO1). The magic 

implies that no matter which members meet, internationally or nationally, they 

understand one another. This perspective is shared beyond CJD Maroc and is 

powerfully illustrated by the former French president of CJD International in the 

following quote: “Sharing a common vision creates a kind of magic […] right away, I 

can speak in depth with a JD [a member of the association]. It’s exactly the same 

everywhere” (Table 6, I1). 

CJD Maroc: A Local Community With Multifaceted Narratives 

Several other narratives can be identified within the rich descriptions that the 

interviewees give, coexisting with this translocal narrative. Indeed, some of these 

narratives can be read as expressions of resistance towards the translocal narrative. For 

example, some interviewees commented that the societal challenges with which their 

CJD peers are confronted in France are distinctively different from those in Morocco—

involving, for example, the informal sector, youth unemployment, low or inadequate 
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human skills and poverty (Table 4, C6)—and that there is therefore a need to anchor the 

CJD within Moroccan society, such as exemplified in the following quote:  

[...] fundamentally the CJD values remain universal [...] with regard to the 

values of sharing, of the exchange, of the gift of oneself, but I think that we 

have a little touch to give, which is the Moroccan touch, which is the 

Moroccan identity [...] we cannot be a movement that is disconnected from 

its environment [...] (Table 3, R1).  

On the basis of all the empirical material interpreted, however, we argue that the 

interviewees appropriate the CJD translocal narrative in and by telling local narratives 

that contextualise, resist and reinforce organisational identification processes. Below, 

we illustrate this by clarifying three of these local narratives. 

“Us” as entrepreneurs who contribute to the development of Morocco 

The first narrative specifies that the “betterment of society” implies developing their 

own country, Morocco, in which everything is needed, unlike in Europe, as one 

commented (Table 3, R7). They feel particularly obliged to contribute to this 

development due to their acquired knowledge and entrepreneurial experiences. The 

latter is particularly needed in a Moroccan societal context, in which they criticise 

conationals for mindlessly following prevailing attitudes and social practices that are 

obstacles to economic and social development (Table 3, R3). In contrast, the CJD 

attitude was described as being progressive and open to new ideas and new ways of 

doing things and also to questioning oneself and daring to innovate. Being an 

entrepreneur is a lifestyle that involves coping with risk and uncertainty while assuming 

responsibility for employees (Table 5, PO1). One interviewee thus defined himself as an 
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“entrepreneur” rather than as a manager because entrepreneurship connoted “risk”, 

which he found positive (Table 3, R11). This narrative echoes what Catusse (2008) 

defines as the image of entrepreneurs as modern heroes. In the local narrative, however, 

these modern heroes are also generous, aiming to give back to society (Table 4, C5). In 

summary, this narrative anchors the translocal narrative within the Moroccan locality, 

and in this process, Moroccan members reconstruct its meaning so that it fits with the 

dominant image of entrepreneurs as modern heroes in the early 2000s and with the ideal 

of reconciling modernity and tradition in postcolonial Morocco.  

“Us” as a Moroccan association that enhances mutual understanding 

The second narrative is about CJD Maroc as an organisation. Many interviewees 

explicitly advocate the CJD as a Moroccan organisation, yet multiple reports also 

illustrate that its distinctiveness lies precisely in its difference from other business 

organisations in Morocco. They describe these as hierarchical, formal, non-transparent 

and with political aims, whereas the CJD offers a forum for sharing and exchanging 

knowledge that is apolitical, informal, pleasant and even fun. One described his first 

meeting with the organisation as an experience of something atypical because the 

members appeared “joyful” (Table 4, C7). The pleasant and fun atmosphere could also 

be observed at the congress (Table 7, PO1). For example, a roundtable discussion was 

initiated with a theatre sketch showing a conflict between an employer, who wants to 

improve economic performance, and his employee, who wants more “well-being”. A 

former CJD president, dressed in an angel costume, was called upon to reconcile the 

employer with his employee. The audience was amused, and a photo was posted on 

Facebook with the following message: “The CJD, an organisation that is different from 

the others... a round table that starts differently!” (Table 8, D12).  
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Most interviewees referred to a distinct atmosphere of goodwill, thanks to which 

one can “lower the weapons” (Table 3, R8) and feel at “home” with peers who share 

similar values (Table 4, C8) rather than feeling like an “alien” (Table 4, C5). This 

atmosphere of goodwill encourages peer exchanges about personal and business 

concerns. Peer exchange is institutionalised in small committee meetings that take place 

in a member’s company. The member presents his/her company and its challenges to 

peers from the local group, and they give feedback to the member. One interviewee said 

about these meetings that he had been forced to put into words the challenges that he 

sensed but did not want to acknowledge (Table 3, R11); another said that she had cried 

when realising that she was uncomfortable in her managing position because she did not 

feel comfortable with the company’s values (Table 5, FG1). Still others reported that 

they became aware of challenges they had never thought about when listening to their 

peers. One stated that “It’s really during these moments that we discuss strategy that we 

reveal ourselves and we talk about the real worries we have” (Table 3, R9). These 

statements indicate that such meetings are full of emotions, including feelings of being 

among peers who are like “me” or represent what “I” aspire to become: an entrepreneur 

who is genuinely generous and who serves society. This local narrative thus 

distinguishes CJD Maroc from other Moroccan business associations due to an 

atmosphere of informality, sharing and sincerity.  

“Us” as an international association that provides comfort and courage 

The third narrative is about the international dimension of the CJD, to which the 

interviewees are strongly attached. The second focus group interview with the Rabat 

group provides an illustrative example. To a question from the interviewer about how to 

define the Moroccan “touch” of the CJD, participants reacted vehemently, emphasising 
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the “universality” of CJD values. One participant added that the “CJD constituted a 

window to the outside” and the fact of knowing that the CJD elsewhere shared the belief 

that it was possible to do things differently, provided the comfort and the courage that 

they needed when engaging locally (Table 5, FG2). They thus expressed a stronger 

sense of belonging with CJD members internationally than with local entrepreneurs who 

did not share the CJD ideal, as one participant emphasised (Table 3, R4).  

The importance of the international dimension also comes to the fore on the 

website where all international contacts are listed. The president stressed the importance 

of the international dimension in his welcoming speech at the congress in July 2017 

(PO1). Observations further illustrated that this cultivation of an international image 

coexists with social practices that symbolically anchor the association within Moroccan 

locality, such as the choice of music and the food that was enjoyed at the congress. 

Moroccan Arabic was also employed throughout the two days of the congress, such as 

in the theatre sketch (see above) and in the more personal and emotional talks that a 

couple of members gave to the president to thank him for his work (PO1).  

While the international dimension is repeatedly stressed, the French origin of the 

CJD is downplayed. When asked explicitly, most interviewees define the CJD as being 

“non-French” since CJD members are said to adopt a positive and pragmatic attitude; 

that is, they seek compromises, and they are always open to constructive criticism. 

Some interviewees did mention that the French origin of the CJD is reflected in what 

they defined as “the excessive use of metalanguage and theorising”’ (Table 3, R3), and 

a couple even criticised a “colonial spirit” in Morocco, in the sense of uncritically 

adopting everything that comes from France. Other members, however, dismissed such 

criticisms as a “postcolonial complex” that, for some years, had led to losing the “true” 

spirit of the CJD (Table 3, C6). From this perspective, we may interpret the local 
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narrative on the international dimension as a way to resist feelings of postcolonial 

domination and to assert the identity of Moroccan CJD members as encompassing both 

international and Moroccan elements. 

[Table 2 to be inserted here] 

 

These three local narratives coexist, each one adding a facet to the hybrid 

identity construction of the Moroccan members of the CJD that includes professional, 

organisational and national components and an ideal for a better world. By offering 

local narratives, the Moroccan members make sense of the translocal CJD narrative in 

relation to their lives as entrepreneurs and to the face-to-face community of their value-

sharing peers in Casablanca and Rabat. In this process, they concretise what 

“contributing to the betterment of society” implies for them in the Morocco of the early 

twenty-first century.  

Discussion 

The analysis illustrates that, in line with extant interpretive and critical literature 

on cross-cultural management, the identification processes of Moroccan members are 

multifaceted and draw on multiple cultures other than the national one, including 

entrepreneurial culture in particular (Sackmann and Phillips, 2004). Also, the 

organisational culture of the CJD Maroc is not representative of Moroccan culture or of 

a prevailing associative culture in Morocco. While the organisation is indeed embedded 

within the institutional context, its members are creatively reinterpreting extant 

organisational cultures from their stance on the Morocco of the early twenty-first 

century (Brannen and Salk, 2000; d’Iribarne and Henry, 2007; Ybema and Byun, 2009; 

Yousfi, 2014). 
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Their identification processes with the CJD emerge from face-to-face social 

interactions with peers within this Moroccan context (e.g. Gioia et al., 2013; Schultz et 

al., 2012). It is also within this locality that the CJD’s translocal narrative provides both 

self-enhancement and sense-making (Ashforth et al., 2008). The abstract plot of an 

“economy at the service of humanity” echoes Moroccan societal narratives, including 

the neoliberal perspective of entrepreneurs as modern heroes (Catusse, 2008) and the 

governmental initiatives promoting CSR (e.g. El Baz et al., 2016). In other words, the 

semantic fit (Brannen, 2004) between the translocal CJD narrative and the repository of 

narratives in the Morocco of the early twenty-first century contributes to enhancing the 

sense-making of the translocal narrative. In addition, these narratives all offer the CJD 

members a position of being socially responsible, progressive and modern. This self-

enhancement furthers the identification processes (Ashforth et al., 2008). Within the 

Moroccan locality, the translocal narrative also acquires additional sense (see 

recontextualisation processes, Brannen, 2004) that reinforces the self-enhancement 

capacity of the translocal narrative even further, as its French origin and the CJD 

international dimension denote distinction and modernity. The analysis of the local 

narratives illustrates, moreover, how the local CJD groups negotiate the sense of the 

translocal narrative in and through social interactions (Brannen and Salk, 2000) with 

peers who share values, similar educational and professional backgrounds as well as 

experiences as both entrepreneurs and skilled returned migrants within Moroccan 

society. The local CJD thus becomes a forum for cultivating affinities. Exchanges 

within local CJD groups are likely to reinforce their identity as well as their dissociation 

from other local business leaders and entrepreneurs. Finally, in line with postcolonial 

literature (e.g. Sambajee, 2016; Yousfi, 2014), the local narratives voice subtle 

resistance to the translocal narrative, for example through underscoring the non-French 
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approach of the CJD and the need for Moroccanising the CJD. We interpret this as an 

expression of the complex and ambiguous feelings that the local members entertain 

toward their colonial heritage. While they are proud of their Moroccan cultural origin, 

French represents the knowledge and the modernity to which they aspire (e.g. Alalou, 

2018; Maayouf, 2010).  

It follows that the literature provides us with an understanding of the part of the 

Moroccan CJD members’ identification that is anchored within the Moroccan locality. 

However, these insights do not explain the identification processes that encompass CJD 

members whom they have never met. We argue that the study contributes to cross-

cultural management in that it illustrates and addresses, both theoretically and 

methodologically, the imaginary and transnational elements of the organisational 

identification processes. 

First, the study illustrates the need to include an imaginary element in the 

conceptualisation of organisational identification processes as well as a transnational 

lens that can embrace global cultural flows. This is a contribution to the call for cross-

cultural management to go beyond a national perspective, giving insights on how the 

global interacts with the local (e.g. Jackson 2014: 4).  

Secondly, the study shows how concepts from the broader social sciences and 

humanities help to understand the imaginary part of the identification processes, which 

transcends locality. The transnational community of JDs is an imagined community 

(Anderson, 1983) since, although Moroccan members have not met and are unlikely to 

meet all the members of this community, they express a deep-felt sense of belonging 

with CJD members elsewhere that they envision in the image of what they are or would 

like to become. The emotional belonging that is nurtured within the local CJD group is 

projected onto the transnational CJD community that is envisioned in the image of their 
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local communion. It follows from this that the imagined community of the CJD 

members is different from the ones that Anderson identifies when analyzing nation-

building in former colonized territories (1983). The CJD imagined community is a 

transnational community of sentiments (Appadurai, 1996) that provides the Moroccan 

members with encouragement to continue working for a common goal within their local 

context and to confront the ideas and practices of entrepreneurs and managers who do 

not share this goal. When telling local narratives, the CJD members attribute sense to 

the translocal narrative while bringing its multidimensionality to life within the concrete 

surroundings of their engagement. Hereby, they anchor the CJD within the Moroccan 

societal context while also reinforcing sense-making and self-enhancement for 

Moroccan members. It follows that the concept of the imagined community helps in 

theorising transnational identification as an interplay between face-to-face social 

interactions within a local community and an imagined community of sentiments. That 

is, the transnational community is imagined in the image of the local community 

(Andersen, 1983), and the local community indigenises global flows of cultures and 

ideals (Appardurai, 1996). This leads to the conceptualisation of transnational 

identification processes as consisting of the interplay between two mutually reinforcing 

processes: one consists of social interactions within the local community, and another is 

imaginary in the sense of envisioning members who have never been met in the image 

of what one is or aspires to become.  

Third, the study contributes methodologically by showing how the distinction 

between translocal and local narratives allows to analyse the interplay between an 

imagined transnational community and a local face-to-face community. The former is 

carried by a translocal narrative with an abstract plot; the latter is sustained by local 

narratives embedded within a specific situated societal context. The argument is that the 
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interplay between translocal and local narratives contributes to invigorating 

organisational identification processes transnationally. The abstract structure of the 

translocal narrative facilitates sense-making across national contexts while still offering 

a subject position that enhances and makes sense of the professional roles and societal 

aspirations of the members. The members embed and make sense of local narratives 

within a situated historical and societal context with its power asymmetries and 

repositories of narratives (e.g. regional, national and local) while also cultivating 

feelings of belonging that are projected onto the imagined transnational community. 

This methodological contribution offers insights into how to analyse identification 

processes as narratives at the intersection between local and global.  

 [Insert Figure 1 here] 

 

 These theoretical propositions also have practical relevance. They suggest that 

transnational organisations envision organisational identification as consisting of both 

local and global aspects that are complimentary and mutually reinforcing. The 

propositions also encourage thinking about that which is central, enduring and 

distinctive to an organisation in terms of narratives that are sufficiently abstract to be 

shared across cultures and regions on the one hand and that, on the other hand, can be 

contextualised and made sense of locally. Finally, the propositions point to the inclusive 

force that imagined communities hold across cultures and that can be mobilised to work 

for common goals and societal ideals.  

Conclusion  

Based on the qualitative study of a single case, this article contributes to the 

advancement of cross-cultural management in three ways. First, the article shows the 

need to conceptualise the imaginary and transnational elements of organisational 
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identification processes. Second, the article demonstrates that the concepts of imagined 

community and community of sentiments from the broader social sciences and 

humanities enable comprehension of the imaginary and transnational aspects of 

identification processes. Third, the article illustrates that distinguishing between 

translocal and local narratives allows for analysing organisational identification 

processes at the intersection between the global and the local.   

Further research is undoubtedly merited to validate these propositions and to 

overcome the limitations of empirical material gathered from a single case study. One 

relates to the nature of the case organisation: a non-profit association, whose aim is to 

create a better society. Another concerns the embeddedness of the case organisation 

within the Moroccan societal context. This raises the question of whether the theoretical 

propositions are transferable to other kinds of organisations, such as to private 

organisations for profit and to other societal contexts. Although this needs to be 

investigated, we argue that transferability is likely. Other limitations relate to the 

empirical material. Building on the spoken and written words of members primarily, the 

study does not inform about whether the expressed transnational identifications 

influence social interactions across countries within the organisation. Similarly, 

although the study carefully positions the CJD within the Moroccan historical and 

societal context, the analysis cannot conclude whether the CJD has achieved the 

influence in Moroccan society and business to which it aspires. Nor can the empirical 

material say anything in general about entrepreneurship, management or CSR in 

Morocco. 

[Insert Tables 3-8 about here] 
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Table 1. The translocal narrative and illustrations of its expressions across contexts  
CJD France CJD International CJD Maroc 

We are leaders who serve society in and through a management that contributes to the 
development of an economy at the service of humanity. 

To be a leader is to 
command, but it is first to 

serve.  
(D1)  

For an economy at the 
service of humanity (D4) 

Based on its values of solidarity, 
responsibility, loyalty and respect 
for human dignity, the CJD works 

for the establishment of an 
economy in the service of 

humanity. (D7) 

 
To put the economy at the 
service of humanity (D2) 

 
 
 

[…] It is partly this vision of 
the economy at the service 
of humanity [...] that gives 
me additional meaning in 
my job […] This gives a 
kind of magic because 

behind it the same rules 
apply […] (I1) 

We are young people who reflect 
on how to ensure that the 

economy is at the service of 
humanity and that the 

development of leaders is for the 
good of their society and their 

community. (R13) 
 

 
  



 

Table 2. Illustrations of three local narratives  
“Us” as entrepreneurs who 

contribute to the development of 
Morocco 

“Us” as a Moroccan association 
that enhances mutual 

understanding 

“Us” as an international 
association that provides 

comfort and courage 
 

[the members share] the concern for 
the development of the country, the 
concern for the development of the 

company, the concern for sharing, the 
concern for promoting another spirit of 

entrepreneurship [...] performance is 
not only to win, to create turnover, but 
also to develop the company with its 

collaborators and on three axes or 
perhaps four: the overall performance, 
the economy, the social, the societal.  

(R4) 

Well, the CJD, it was love at first 
sight. [...] I attended a plenary and 

saw something abnormal (or 
extraordinary). During the meeting, 
I didn’t see any manager, hierarchy 

or formalism [...] I only saw 
smiling people, who enjoyed what 

they were doing […]. (C7) 
 
 

It’s pride. [...] While staying at 
home, they take advantage of 

everything that has been developed 
by the network — — and there are 
also major international events, [...] 
people go there just to say “Wow, 

I’m in a super movement and 
during two days, I have met 

interesting people” and “I am in a 
network that has a seventy-year-

long history and a certain 
visibility.” So, people are proud to 

say “I am in an international 
movement” [...]. (C5) 

 
This story about the economy at the 

service of humanity comes from 
something [...] inside. Something 

within us. [...] When you get there, 
you have people who are able to 

defend important projects [...] at the 
expense of their interests. And that’s 

what Morocco needs today. (R1) 

We are here to help our peer in 
front of us, and at the same time, it 
also allows us to learn things about 
ourselves. Because by wanting to 

help them, to answer their 
questions, we first try to answer 

these questions for ourselves, and 
quite often I realised that I had a lot 

of gaps. (R9) 

French people are always in 
opposition, “no, I do not want”. Not 
here. On the contrary, the JD, even 

French JD, are people who are 
optimistic, who want to work, who 
want to get started new things, who 

respect the values that are very 
interesting. […]. (R7) 

 
 
  



Table 3: Interviewees in the Rabat group (R) (All Moroccans) 

 
Interviewee Gender/ 

age 
Educational 

degree 
International 

experience 
Career Highest 

responsibility in 
the CJD 

Date 

R1 M 
1976 

MSc Finance 
and Accounting 

Toulouse 
Paris 

 

Entrepreneur 
SME 

President Rabat October 
2014 

May 2015 
R2 F 

1964 
 

MSc Economics Montpellier Manager in 
family SME 
Entrepreneur 

 

Working group leader October 
2014 

May 2015 

R3 M 
1970 

Architecture Clermont-
Ferrand 

Entrepreneur 
SME 

 

President Rabat October 
2014 

May 2015 
R4 M 

1964 
Engineering None Entrepreneur 

SME 
President Rabat October 

2014 
May 2015 

R5 M 
1977 

MSc Finance Montpellier 
Paris 

Employed 
manager 

President Rabat October 
2014 

R6 F 
1967 

MSc Business 
and 

Administration 

Montpellier, 
Perpignan 
Grenoble 

Employed 
manager 

Working group leader October 
2014 

R7 M 
1975 

PhD 
Engineering 

Belgium 
 

MNC 

Employee/ 
independent 

Working group leader May 2015 

R8 M 
1979 

MSc Business 
and 

Administration 

Montreal 
 

Employed 
manager 

Working group leader May 2015 

R9 M 
1979 

MSc Hospitality Lausanne Entrepreneur 
SME 

Working group leader May 2015 

R10 F 
1989 

MSc 
Management 

Lyon 
Paris 

 

Consultant 
Family SME 

 

Working group leader May 2015 



R11 M 
1982 

BSc Computer 
Science 

Toronto 
 

Entrepreneur 
SME 

President Morocco May 2015 
January 

2016 
July 2017 

R12 M 
1983 

 

School of Fine 
Arts 

None Entrepreneur 
SME 

Working group leader May 2015 

R13 M 
1966 

Engineering 
 

Toulouse 
 

Entrepreneur 
SME 

President 
Morocco 

January 
2016 

 
 

 

Table 4. Interviewees in the Casablanca group (C) (All Moroccans) 

Interviewee Gender/ 
Age 

Educational 
degree 

International 
experience 

Career Highest 
responsibility in 

CJD 

Date 

C1 M 
1973 

 

Engineering 
MSc Business 

and 
Administration 

Metz 
 

Employed manager President 
Morocco 

 

January 
2016 
July 
2017 

C2 M 
1977 

MSc 
Accounting 

Montpellier Employed manager 
 

President 
Morocco 

 

January 
2016 

C3 M 
1966 

Engineering Montreal Employed manager President Morocco January 
2016 

July 2017 
C4 M 

1964 
Engineering Paris 

 
Employed manager 

 
President 
Morocco 

 

January 
2016 

C5 M 
1965 

 

Accounting Poitiers 
 

Employed manager President 
Morocco 

& 
CJD 

International 

January 
2016 



C6 F 
1977 

Engineering 
 

None Employed manager 
- entrepreneur 

Working group 
leader 

January 
2016 

C7 M 
1969 

 

Engineering and 
MBA 

MNC in 
Morocco 

Entrepreneur 
SME 

 

Vice president 
Morocco 

January 
2016 

July 2017 
C8 F 

1976 
MSc Business 

and 
Administration 

Grenoble Entrepreneur 
SME 

Working group 
leader 

January 
2016 

C9 M 
1982 

Engineering Paris 
 

Entrepreneur 
SME 

Working group 
leader 

January 
2016 

C10 F - - Entrepreneur None January 
2016 

C11 F - - - Permanent at CJD 
national 

January 
2016 

July 2017 
C12 F - - - Permanent at CJD 

national 
January 

2016 
July 2017 

 

Table 5: Focus group interviews (FG) 

 
FG1 Notes from focus group interview with the Rabat group (6 participants)  October 

2014 
FG2 Notes from focus group interview with the Rabat group (20 participants) May 2015 

 

Table 6: Interviewees at the international level (I) 

 

 

I1 Former president France and former president CJD International French June 2015 
I2 Former president Senegal 

and current president CJD International 
Senegalese July 2017 

I3 CJD international secretariat in Paris French October 2014 



 

Table 7: Participant observation at the 8th biannual congress of CJD Maroc with 

unstructured conversation interviews (PO) 

 
PO1 Field notes from the two days of congress  July 2017 
PO2 M Entrepreneur Lille 

CJD France 
 

French July 2017 

PO3 M Family company President Casablanca Moroccan July 2017 

PO4 M Employee Sympathiser Moroccan July 2017 

PO5 M Unknown CJD Sponsor 
 

German July 2017 

PO6 M Microenterprise 
Computer set-up 

President Agadir Moroccan July 2017 

PO7 M Family company President Fez Moroccan July 2017 
 

Table 8: CJD documents (D)  
D1 Les cahiers Jeune Patron Vol 1, 1941 Le Centre des Jeunes Patrons  
D2 Pour l’entreprise, l’Homme est capital. Les combats 

quotidiens de jeunes entrepreneurs militants 
Le Centre des Jeunes Dirigeants  
Paris: Éditions Broché, 1998 

D3 CJD International. Les statuts et le règlement de 
l’association.  

CJD International, July 2014 (internal document) 

D4 CJD International, version finale CJD International, 3 June, 2008 (internal document) 
D5 Stratégie internationale, 2012–2014 CJD 2012 (Internal document) 
D6 CJD International home page  Retrieved March 2019: http://www.cjdinternational.org 
D7 CJD Maroc, home page  Retrieved, March 2019: www.cjd-maroc.net 
D8 Présentation “Un mouvement pas comme les 

autres...” 
CJD Maroc, Retrieved May 2017: www.cjd-maroc.net/ 

D9 Repenser l’engagement pour l’avenir du mouvement  CJD Maroc, Retrieved May 2017: www.cjd-maroc.net/ 

D10 Entreprendre sans complexes, l’économie au service 
de l’Homme 

CJD Maroc 2015, Retrieved May 2017: www.cjd-
maroc.net/ 



D11 Le CJD. L’école de l’entrepreneur. Leader et citoyen. CJD Maroc, December 2010: Retrieved May 2017: 
www.cjd-maroc.net/ 

D12 Facebook group CJD Casablanca Retrieved May 2017 
D13 Facebook group CJD Rabat Retrieved May 2017 
D14 Film de lancement de la plénière du CJD Rabat: 

“Quelle éducation pour le jeune et le citoyen de 
demain” September 25, 2014 

CJD Rabat, Facebook page, Retrieved May 2016 
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